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For Immediate Release 
 

SingPost Will Offer Retail Financial Products 
 

Company will leverage its capabilities 
 to drive value 

 
 
Singapore, 30 January 2004 – Singapore Post (“SingPost”) today announced its 
intention to distribute retail financial products through its post offices. 
 
SingPost’s CEO Mr William Tan Soo Hock announced that the company would 
leverage its existing distribution strengths to extend its services at post offices to 
include financial products and related services. 
 
Mr Tan said: “About 22 million customer visits take place at SingPost’s 62 post 
offices each year.  Logically, it is the next step for SingPost to leverage our strengths 
in distribution to provide these customers with a wider variety of financial services, 
thereby maximising the use of our company’s capacities.  SingPost has an efficient 
distribution network, advanced logistics management skills, excellent IT 
infrastructure and strong household brand name.  Thus, distributing financial products 
is a natural extension of our range of services to our customers.” 
 
SingPost’s Financial Services 
Subject to regulatory approval, SingPost will introduce additional financial products 
in the areas of micro remittances, Postassurance (the distribution of investment and 
insurance products through postal channels), distribution of secured consumer 
financial products, secured personal finance and cashflow management products for 
small and medium enterprises (SMEs).  It will work with financial institutions, where 
appropriate, to tailor-make certain financial products to be distributed to our 
customers.  These products are expected to be introduced over the next eighteen 
months. 
 
Mr Tan added: “From postal services to bill payment transactions to remittance 
services, SingPost has always been there to serve our customers by providing one-
stop convenience.  SingPost’s proposed offer of additional financial products and 
services will be a natural extension of the services we already provide.  This addition 
will give our customers significantly more choice and convenience.  We are also 
mindful of our commitment to maximise shareholder value.  As we have already built 
strong distribution capabilities and a good customer following, retail financial 
products will be a good fit to our business.  We expect our revenue from Retail and 
financial products to account for about 30 per cent of our total revenue in five years, 
while we continue to enhance our postal services to our customers.” 
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About Singapore Post Limited 
 
SingPost is a household name in Singapore with strong brand recognition. It is the 
dominant provider of domestic and international postal services in Singapore. It is 
one of the most efficient and profitable postal operators globally and offers customers 
a one-stop mail, logistics and retail distribution network in Singapore. 
 
With a highly efficient mail delivery services utilising a sophisticated distribution 
infrastructure and advanced mail processing technology, SingPost estimates that it 
has achieved domestic mail market share of greater than 95 per cent. Its Spring joint 
venture is a market leader in private cross-border business mail solutions. 
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Janine MATHIEU 
Corporate Communications, SingPost 
Tel: +65 6845 6409, Mobile: +65 9780 2913, Email: janine@singpost.com
 
Analyst Contact 
 
CHOO Boon Kuan 
Investor Relations, SingPost 
Tel: +65 6845 6776, Mobile: +65 9820 1083, Email: choobk@singpost.com
 
 
 

For general information on SingPost, call 1605 toll-free 
or visit us at www.singpost.com
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